
RECYCLING: WHAT DO NEW YORKERS THINK?
FIVE YEARS OF MARKET RESEARCH



Table  of Contents

1



Table o f Contents

2



Table o f Contents

3



Table o f Contents

4



List  of Figures

5



6

List  of Figures



7

List  of Tables

List  of Figures



8

List  of Tables



9

Abbreviat ions and Def in it ions



10

Abbreviat ions and Def in it ions



Summary of Survey Sampling Methodologies
for each study that included a telephone survey component 

11



Summar y of Sur vey Sampling Methodologies

12



13

Director �s  Note



Introduct ion

14



15

Introduct ion



Introduct ion

16



17

Introduct ion



Introduct ion

18



19

Introduct ion



Introduct ion

20



21

Introduct ion



Introduct ion

22



23

Introduct ion



24

Introduct ion



25

Introduct ion



26

Introduct ion



1

2
3
4
5

27

Chapter  I    Pre-Expansion Mar ket  Research

Fair
15%

Very Good
27%

Poor
4% Excellent

17%

Good
37%



40%

13%

12%

18%

6%

1%

11%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

95%

85% 85%
78%

74%

2%

12% 10% 10%
16%

2%

12% 10% 10%
16%

2%

11%
6%

16%
10%

0%

20%

40%

60%

80%

100%

Staten Island Queens Bronx Brooklyn Manhattan

Chapter I Pre-Expansion Mar ket  Research

28



29

Somewhat
45%

Very 
37%

Extremely
14%

Not at all
4%

Chapter I Pre-Expansion Mar ket  Research



Chapter I Pre-Expansion Mar ket  Research

29%

17%

9%

5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

information on recyclable items

general brochure/literature

more bags/containers

more advertising

 

Frequently
21%

Always
69%

Seldom
2%

Occasionally
7%

Almost Never/Never
1%

30



Chapter I Pre-Expansion Mar ket  Research

  

99%92%96%96%98%

4% 4% 1%8%2%

0%

20%

40%

60%

80%

100%

Manhattan Bronx Brooklyn Queens Staten Island

no/don't know yes

31



Chapter I Pre-Expansion Mar ket  Research

32

pick-up outside
 apartment door

1% 

outside with separate bin
41%

inside with 
separate bin

32%

no designated 
area
1%

Separate
bin/area on
each floor

25%

97%

94%

93%

89%

86%

84%

83%

68%

48%

47%

36%

31%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



33

Chapter I Pre-Expansion Mar ket  Research



Chapter I Pre-Expansion Mar ket  Research

34








 

 





 









 



Chapter I Pre-Expansion Mar ket  Research















 













 

35



36

Chapter  I Pre-Expansion Mar ket  Research

















































Chapter I Pre-Expansion Mar ket  Research

14%

20%

13%

20%

9%

16%

8%

25%

19%

27%
25% 25% 26%

21%
19%

23%

13% 14%

24%

31%

15%

0%

5%

10%

15%

20%

25%

30%

35%

All Respondents Over 55 Under 55 Income Below
29K

Income Above
29K

Renters Owners

keeps neighborhood clean saves the environment landfills are full

62%
51%

30%
47%

78%

38% 49% 70% 53% 27%

0%

10%
20%
30%

40%
50%
60%
70%
80%
90%

100%

General
Population

Spanish
Speakers

Housing
Authority

Renters Owners

central collection area
in front of house/apartment

37



Chapter I Pre-Expansion Mar ket  Research

1

2

3

38



Chapter  I I Post -Expansion Mar ket Research

39



Chapter  I I Post -Expansion  Mar ket Research

40



Chapter  I I Post -Expansion  Mar ket Research

41



1

2

3

4
5

9%

22%

44%

17%

6%
2%

11% 10%

20% 22%

46%
44%

19%

4% 6 %
1%

12%

26%

42%

14%16%

5%

0%

10%

20%

30%

40%

50%

60%

70%

Excellent Very Good Good Fair Poor Don t Know

Benchmark Wave 1 Wave 2 Wave 3

Chapter  I I Post -Expansion  Mar ket Research

42



Chapter  I I Post -Expansion  Mar ket Research

43

0%

5%

10%

15%

20%

25%

30%

35%

Benchmark 27% 21% 11% 10% 10% 0% 0% 0% 2%

Wave 1 23% 15% 11% 6% 5% 5% 2% 1% 2%

Wave 2 30% 19% 5% 7% 3% 4% 10% 4% 2%

Wave 3 30% 11% 5% 4% 8% 8% 2% 1% 0%

low citizen 
compliance

too long 

pickups

not enough is 
being done

recycling is a 
bother/time 
consuming

enforce Program 
more

garbage 
overflow

not all 
garbage/rec. 

collected

not enough 
room to 

might get 
ticket/fineseparate



Chapter  I I Post -Expansion  Mar ket Research

44

21% 19% 22% 20%

26%
18%

22% 24%

22%

19%
18%

26%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Benchmark Wave 1 Wave 2 Wave 3

a great deal somewhat slightly

 

62% 61%
70% 69%

32% 36% 23% 26%

6% 3% 7% 5%

0%

20%

40%

60%

80%

100%

Benchmark Wave 1 Wave 2 Wave 3



Chapter  I I Post -Expansion  Mar ket Research

0%

10%

20%

30%

40%

50%

60%

Benchmark Wave 1 Wave 2 Wave 3

45



Chapter  I I Post -Expansion  Mar ket Research

46

0%

10%

20%

30%

40%

50%

60%

Benchmark 26%26% 19% 0% 0% 0% 2% 0% 0%

Wave 1 25% 13% 19% 0% 0% 0% 0% 0% 1%

Wave 2  7%51% 7% 9% 2% 9% 2% 4% 0%

Wave 3 19% 5% 2% 7% 12% 0% 0% 0% 0%

too long between 
pickups

recycling is a 
bother/time 
consuming

low citizen 
compliance

not picking up on 
time garbage overflow not enough room 

to separate
might get 
ticket/fine

not all garbage/rec. 
picked up on time

enforce program 
more

13%

27%

52%

7%
14%

30%

51%

7%9%

38%

49%

4%
10%

44% 44%

2%
0%

10%
20%

30%
40%
50%
60%
70%

Extremely Very Somewhat Not At All

RatingBenchmark Wave 1 Wave 2 Wave 3



Chapter  I I Post -Expansion  Mar ket Research

47

52%

18%

23%

25%

14%

16%

23%

14%

4%

20%

22%

20%

12%

24%

18%

13%

8%

38%

30%

26%

21%

18%

18%

18%

16%

10%

58%

8%

23%

21%

16%

18%

4%

26%

13%

5%

0% 10% 20% 30% 40% 50% 60% 70%

not sure of what is to be recycled

whether all types of plastic are
acceptable

whether all types of paper are
acceptable

similar items are not always
acceptable

recycling procedures

not sure what goes into green can

not sure what goes into blue can

recycling collection days

inconsistent with other industry
recycling messages

Benchmark

Wave 1

Wave 2

Wave 3



Chapter  I I Post -Expansion  Mar ket Research

48



 



  







 







 



Chapter  I I Post -Expansion  Mar ket Research

49



Chapter  I I Post -Expansion  Mar ket Research

50



Chapter  I I Post -Expansion  Mar ket Research

51



Chapter  I I Post -Expansion  Mar ket Research

52

 
 



 





 

  



Chapter  I I Post -Expansion  Mar ket Research

53



Chapter  I I Post -Expansion  Mar ket Research

54



Chapter  I I Post -Expansion  Mar ket Research

55






   



Chapter  I I Post -Expansion  Mar ket Research

56





   



 

  

 

 

   



Chapter  I I Post -Expansion  Mar ket Research

57

 



  

 

 

   

 

  

   



Chapter  I I Post -Expansion  Mar ket Research

58



   

 







 



 

   



Chapter I I Post -Expansion  Market Research

59



Chapter  I I Post -Expansion  Mar ket Research

60



61



62



63



Chapter  I I Post -Expansion  Mar ket Research

64



Chapter  I I Post -Expansion  Mar ket Research

65



Chapter  I I Post -Expansion  Mar ket Research

66



Chapter  I I Post -Expansion  Mar ket Research

67

1

2

3



68

Chapter  I I I    Chinese Residents



Chapter I I I    Chinese Residents

69



Chapter I I I    Chinese Residents

70

42%

16%

8%

6%

3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

There is still a lot of trash everywhere

People do not participate

The Program is not that good

More education is needed

The Program is not strictly enforced

22%

18%

14%

12%

10%

0% 20%10% 40%30% 60% 70%50% 80% 90% 100%

City is cleaner

Recycling is good for the City

The environment is improved

People do better with this Program

Trash is recycled so it can be reused



Chapter I I I    Chinese Residents

71

15%

12%

3%

6%

12%

12%

15%

15%

61%

0% 10% 20% 30% 40% 50% 60% 70%

Don t know

Other

Similar items not always acceptable

Recycling procedures

Inconsistent with other recycling messages

Recycling collection days

What types of plastics are acceptable

What types of paper are acceptable

What should be recycled

83%

Were Confused/ 
Had Questions

17%

Very Knowledgeable
22%

Extremely Knowledgeable
9%

Not at all Knowledgeable
11%

Somewhat Knowledgeable
58%



Chapter I I I    Chinese Residents

72

92%

86%

84%

80%

78%

76%

68%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Soda Cans

Glass Bottles

Paperback Books

Plastic Milk Jugs

Paper Bags

Shampoo/Lotion Bottles

Cereal Boxes

64%

62%

57%

Aluminum Foil

Discarded Mail

Wire Hangers

70%

59%

55%

53%

45%

34%

26%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Ceramics/Mirror/Glassware

Jar Lids/Caps

Styrofoam Containers

Plastic Bags

Yogurt Containers

Light Bulbs

Batteries



Chapter I I I    Chinese Residents

73

40%

21%
13%

27%

0%

20%

40%

60%

80%

100%

Frequently Occasionally Seldom Never

Jail Time
2%

Warning
3%

Don t Know
51%

Fine/Ticket
44%



Chapter I I I    Chinese Residents

74

42%

34%

50%

0%

10%

20%

30%

40%

50%

60%

Recycle Reduce Trash Don t Know

91%

84%

81%

81%

78%

77%

74%

72%

66%

62%

60%

57%

56%

56%

48%

47%

29%

22%

20%

18%

16%

0% 20% 40% 60% 80% 100%10% 30% 50% 70% 90%

Waste prevention is important for our children s future
Recycling reduces landfills

Recycling law should be better enforced
Waste prevention will save landfill space

I wish I were better informed about recycling
Recycling is a way I can make a difference

We reuse plastic bags
I wish I were more conscious of waste prevention

Recycling is like second nature to me
It is the manufacturer s responsibility to be less wasteful

Waste prevention will save NYC money
I reuse/repair items
I buy economy size

I buy items with less packaging
Waste prevention will save me money

It is the govt�s responsibility to enforce waste prevention

We already do our fair share
Recycling takes too much time/effort

Waste prevention takes too much time/effort
No one would know if I didn t recycle
Products that prevent waste cost more



1

2

3

4

Chapter I I I    Chinese Residents

75



76

Chapter  IV   Sanitat ion Wor ker s



1

2

3

Chapter  IV   Sanitat ion Wor kers

77



Chapter  IV   Sanitat ion Wor kers

78



1

2

3

Chapter  IV   Sanitat ion Wor kers

79



80

Chapter  V   Texti le  Recycl ing

Excellent
20%

Very Good
35%

Good
36%

Fair
7%

Poor 
2%



81

Chapter V   Text i le  Recycl ing

28%

24%

14%

3%

20%

12%

5%

3%

9%

0% 5% 10% 15% 20% 25% 30%

program helps the environment

pickup/enforcement is good

comprehensiveness of items recycled

DOS provided good information

citizen participation is good

miscellaneous

more items should be recycled

program inefficiencies (pickups, enforcement)

miscellaneous 



Chapter V   Text i le  Recycl ing

82

69%

20%

11%

0% 20% 40% 60% 80% 100%10% 30% 50% 70% 90%

donation

recycling

throw out

22%

22%

11%

11%

34%

0% 20% 40% 60% 80% 100%10% 30% 50% 70% 90%

program is confusing

bags torn by scavengers

pickup not made

need more frequent pickups

other



1
2

3

Chapter V   Text i le  Recycl ing

83

Frequently
55%

Seldom
19%

Occasionally
16%

Almost Never
10%



1

2

3

4

84

Chapter  VI    Waste Prevent ion



Chapter VI    Waste  Prevention

85



Chapter VI    Waste  Prevention

86

38% 37% 35%

11%
19%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Recycling Environmental Waste Prevention Conservation Don t Know



Chapter VI    Waste  Prevention

87

6.09
5.72 5.49

7.14
6.546.32 6.43 6.47

0

1

2

3

4

5

6

7

8

9

10

Total Gen.
Pop.

Manhattan Bronx Brooklyn Queens Staten Island Spanish
Speakers

NYCHA
Residents



Chapter VI    Waste  Prevention

88



Chapter VI    Waste  Prevention

89

Not at all 
Important

1%

Very Important
47%

Not too 
Important

3%
Somewhat 
Important

16% Extremely 
Important

33%

55%
60%

50% 51%

67%

8%7%

48%

31%

41%39% 39%
35%

49%

15% 13% 13%

21%22%

6% 6%

15%

4%2%
0%

20%

40%

60%

80%



Chapter VI    Waste  Prevention

90

31%

16%
9%

4% 8%

24%

0%

20%

40%

60%

80%

100%

More Info Waste Prevention
Activities
Recycling

Activities
Conservation Nothing Don t Know

67%
75%

63%64%65%

55%

18%
14%16%18%

31%

19%
12%11%10%12%9%11%

0%

20%

40%

60%

80%

100%

Total Gen. Pop. Manhattan Bronx Brooklyn Queens Staten Island

None Time/Cost/Space Don t Know



Chapter VI    Waste  Prevention

91



Chapter VI    Waste  Prevention

92



1

2

3

4

5

6

7

8

Chapter VI    Waste  Prevention

93



94

Chapter  VII    Organic Waste  Recycl ing and 
Quanti ty -Based User Fees



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

95



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

1
2
3
4
5
6
7
8

96



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

97

Somewhat Negative
4%

Extremely Negative
2%

Very Negative
1%

Somewhat Positive
23%

Very Positive
37%

Extremely Positive
33%



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

98

Poor
3%

Fair
11%

Excellent
26%

Very Good
34%

Good
26%

Yes
46%No

54%



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

99

33%

32%

26%

25%

17%

0% 20% 40% 60% 80% 100%

Beneficial uses (e.g., fertilizer)

Environmental cleanliness

Pollution reduction

Waste reduction

Increased recycling



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

100

53%

32%

44%

20%

36%

34%

40%

35%

37%

51%

0% 20% 40% 60% 80% 100%

Organic Waste Recycling � In General

Separation of Organics

Backyard Composting

In-Sink Disposals

User-Based Fees

Completely Agree

Somewhat Agree



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

101

7%

31% 34%

47%

78%

0%

20%

40%

60%

80%

100%

Manhattan Bronx Brooklyn Queens Staten Island



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

102

60% 63%

83% 81%

59%

17% 19%

41% 40% 37%

0%

20%

40%

60%

80%

100%

Manhattan Bronx Brooklyn Queens Staten Island

Yes
No or N/A



Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

103

34%

37%

29%

Head of
Household

Another Member
of Household
Outside
Service/Gardener

27%

67%

6%

Left on Lawn
Bagged/Taken Away
Not Sure



1

2

3

Chapter VII   Organic Waste Recycling and Quantity-Based User Fees

104


	Table of Contents
	List of Figures
	Abbreviations and Definitions
	Director's Note
	Introduction
	Chapter I: Pre-Expansion Market Research
	Chapter 2: Post-Expansion Market Research
	Chapter 3: Chinese Residents
	Chapter 4: Sanitation Workers
	Chapter 5: Textile Recycling
	Chapter 6: Waste Prevention
	Chapter 7: Organic Waste Recycling and Quantity-Based User Fees



